There are significant trends shaping our modern world
Resources are becoming scarce and harder to access, and the
pace of change is adding to the demand for new advanced materials
OUR
PURPOSE

Our purpose is to use advanced materials to make the world more
sustainable, and to improve the quality of life. Our purpose guides
our actions: it underpins our work to reduce our environmental
impact, informs how we treat our people, and ensures we fulfil our
responsibility for good corporate governance.

WHAT
WE DO

We engineer components which are highly
resistant to chemical and physical wear,
corrosion, and extreme temperatures, sitting at the
heart of many industrial processes.
Our products help customers, especially
those operating energy-intensive processes,
to reduce energy consumption, emissions and
operating costs.

YEAR ON YEAR
GROWTH
BY SEGMENT

Broad based growth across our
healthcare, semiconductor, chemical and
petrochemical, and industrial segments
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Year-on-year organic % change at constant-currency

We have a diverse
workforce of nearly 7,800
employees spanning 30
countries. Working across
many industries and in a
number of markets, we
deliver the materials
science and technologies the
world needs now.

GROUP HIGHLIGHTS

emissions
reduced by

Our strategy builds on our strengths and focuses the Group on
scalable businesses in attractive markets, and on the development of
our three core capabilities in customer focus, application engineering
and materials science. To continue the development of our core
capabilities we have three new execution priorities:

Organic constant-currency
revenue growth* was

Strong sales and profit
growth drives a material
improvement in return
on invested capital to
22.2%, up 680 bps on
1H 2021.

11

CO2e

WHAT DIFFERENTIATES US

%

compared to
H1 2021.

11.2

%

with 15% from our faster
growing markets and 11% from
our core markets.

Pricing and continuous
improvement
efficiencies continue
to more than offset
inflation.

The safety of our
people remains our
priority
We have maintained
our COVID-19
controls across the
business in line with the
requirements of local
jurisdictions. I would
like to thank our people
for their hard work in
the first half of the year
and the focus they have
shown in keeping each
other safe.

Big positive difference - making sure we
govern our business the right way, looking after
the environment, looking after our people and
operating to high ethical standards.
Delight the customer - we are working
to shape our product and service offerings
further based on customer needs, with the
overall objective of making our business more
customer-centric.
Innovate to grow - many of our customers
have an increasing need to reduce their energy
consumption and CO2e emissions, these
customers need our help.

We want to accelerate our growth, by winning in our core markets
and increasing our exposure to four faster growing market segments:
clean energy, clean transportation, semiconductors and healthcare.
STRONG GROWTH IN OUR FASTER GROWING SEGMENTS
Year-on-year organic % change at constant-currency

% of Group
revenue
21%

79%

1 Organic constant-currency growth is presented excluding one-off benefits from solar projects.

We have been focusing our product development and
business development efforts in these markets over
the last several years to develop new and differentiated
products that solve complex problems for our
customers.
www.morganadvancedmaterials.com

ESG COMMITMENTS

FINANCIAL HIGHLIGHTS

For CO2e we
continue to make great
progress against our
2030 target. We have
focused on reducing
energy intensity
through continuous
improvement measures
and through the
procurement of green
energy.

We have stretching environmental goals that we are working hard
to achieve. We are improving social factors to keep our people safe
and we are looking to provide meaningful work that contributes to an
improved society and enables the communities where we operate to
thrive. We have robust governance processes across our business and
operate to high ethical standards.
Our five ESG improvement objectives and targets show what we
are focused on improving as a Group.

OUR ASPIRATION

1 Net debt is presented excluding lease liabilities. 2 EBITDA is presented on a pre-IFRS 16 basis.

ADJUSTED
PERFORMANCE

STATUTORY
PERFORMANCE

HEALTH, SAFETY
& ENVIRONMENTAL
PERFORMANCE

Revenue

Operating profit/(loss)

Lost-time accident frequency

£530.2m £70.2m 0.29

(per 100,000
hours worked)

H1 2021: £461.2m
HI 2020: £477.8m

H1 2021: £60.2m
H1 2020: (£19.7m)

H1 2021: 0.25
H1 2020: 0.18

Group adjusted operating profit

Profit/(loss) before tax

Absolute CO2e tonnes

£72.5m

£65.7m 107,294

Adjusted EPS

Continuing EPS (loss)

H1 2021: £59.1m
H1 2020: £52.9m

15.9p
H1 2021: 12.7p
H1 2020: 11.5p
Interim dividend per share

5.3p
H1 2021: 3.2p
H1 2020: xxx

H1 2021: £56.2m
H1 2020: (£25.7m)

15.1p
H1 2021: 13.2p
H1 2020: (9.9p)

H1 2021: 121,202
H1 2020: 147,712

We have
delivered
robust
revenue
growth in
the first half
of the year
reflecting
growing
markets and
the benefits
of our
strategy.

Our water performance
was impacted by a leak,
which has since been
repaired, at one of our
manufacturing sites.
In addition, we have
seen an increase in the
production of water
intensive products,
Plans are in place for
additional 2022 water
reduction projects.

OUR 2030 GOALS

A CO2 net zero business
by 20501

50% reduction in Scope 1 and
Scope 2 CO2 emissions

Use water sustainably across our
business

30% reduction in water use in
high and extreme stress areas2

Improve efficiency of our processes at all manufacturing sites
to reduce waste

30% reduction in total water
usage2

OUR ASPIRATION

Note: All figures reported show absolute CO2e on an annualised basis

OUR 2030 GOALS

Zero harm to our employees

0.10 lost time accident rate

Our employee demographics will
be inclusive and reflective of the
communities in which we operate

40% of our leadership
population will be female

A work environment where all
employees are valued and can
do their best work

Top quartile engagement
score

1. Excludes indirect emissions generated by our supply chain, distribution network 		
and employee travel.
2. Reduction targets shown are compared to a 2015 baseline.
Our lost-time accident
rate reduced from 0.45
in 2015 to 0.29 through
H1 2022. Our 2022
position was higher than
H1 2021 (0.25). We are
focused on reducing this
with the continuation of
our thinkSAFE refresh
programme, and by
conducting additional
safety tours, leadership
safety visits, and engaging
in increased safety
conversations with our
people.

*Leadership population consists of approximately 400 of the most senior individuals in the organisation.

At the end of June
2022, 31% of our
leadership population
were female. We are
making changes to
improve our diversity,
from amending policies,
to training & changes
in our approach to
recruitment. We have
also established our first
employee
resource group,
Women@Morgan.

“Our order momentum remains good. We have seen higher levels
of inflation across the business, and we continue to more than
offset that through pricing and continuous improvement activity.
While mindful of market conditions, we now expect adjusted
operating profit for full year 2022 to be around the top end of
current analysts’ forecasts.”
Pete Raby, CEO
TO FIND OUT HOW
our people work with our communities, please visit our website at:

www.morganadvancedmaterials.com/community
TO FIND OUT MORE
about our products and services, please visit:

www.morganadvancedmaterials.com/whatwedo

www.morganadvancedmaterials.com

